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Lasers for c-Si cells

High-efficiency cell concepts promise
new jobs for laser technology

Applied Materials Q&A

How Jim Mullin wants

to prepare leading PV
equipment maker for solar’s
next investment cycle

r

Conductive adhesives
Glue stands ready to replace
soldering with

unique selling point of

silver savings

Cell sorters

Survey on sorters with
innovative interiors — from
LED illumination, hybrid
lights to hysteresis methods

Solar Decathlon
Fancy PV designs from
recent solar architecture
competitions in China
and the US
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Walmart #1 in commercial solar development

As the world's largest retailer and biggest pri-
vate employer, Walmart commands attention
from Wall Street to Main Street. But it’s not
what's happening inside Walmart stores that's
been making news recently — it's what's hap-
pening on top of them.

The annual »Solar Means Business Reporte,
which identifies major commercial solar projects
and ranks America’s top 25 corporate solar users,
was just released by the Solar Energy Industries
Association (SEIA) and Vote Solar (see graph).
According to the report, Walmart is America’s
commercial solar leader for the second year in a
row with 89 MW installed at 215 locations.

The 25 companies in the report have de-
ployed 445 MW of solar capacity — a whop-
ping 48 percent increase over a year ago.
Collectively, they're playing an increasingly
important role in the development, expansion
and promotion of solar nationwide, while also
reducing their operating expenses, benefiting
customers and shareholders alike.

1. Walmart 8943
2. Costco 47.06
3. Kohl's 472
4. Apple 4073
5. IKEA 3508
6. Macy's 2078
7. Johnson & Johnson 1743
8. McGraw Hill 1411
9. Staples 1366
10. Campbell’s 1220
11. U.S. Foods 1128
12. Bed Bath & Beyond 1.27
13. Kaiser Permanente 10.28
14. Volkswagen 9.60
15. Walgreens 8.86
16. Target 8.39
17. Safeway 1.02
18. FedEx 6.97
19. Intel 6.87
20. L'Oreal 6.84
21. General Motors 6.70
22. Toys “R" US 5.68
23. White Rose Foods 4.89
24, Toyota 437
25. Dow Jones 410

Today, the list of companies moving to clean,
affordable solar energy reads like a »who's whot
of the most successful corporations in America.
Simply put, these iconic brands — from Walmart
to Apple to General Motors —are leading the way
when it comes fo efforts to transition to clean, re-
newable energy. By doing so, they're also helping
to create thousands of American jobs, boost the
US economy and improve our environment.

Solar growth among these Fortune 100 com-
panies reflects the growth in the US commercial
solar sector as a whole. Through the first half
of this year, cumulative commercial solar de-
ployment totaled 3,380 MW at 32,800 facilities
throughout the country.

For its part, Walmart announced this year
that it would ramp up construction of new clean
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energy projects nationwide, including an expand-
ed use of solar. This »lead-by-example« approach
will not only benefit the company’s 2 million em-
ployees and 150 million shoppers, but it will also
significantly reduce greenhouse gas emissions,
help the US economy and stimulate American in-
novation. It's a win-win for everyone.

But the growth of solar in the US isn't limited
to commercial businesses — it's spread across all
sectors. Today, there are nearly 40 utility-scale,
clean energy solar projects under construction in
the US — utilizing both PV and CSP technologies
— putting thousands of electricians, steelwork-
ers and laborers to work, while helping reduce
carbon emissions from power plants. In addition,
innovative solar heating and cooling systems are
offering American consumers cost-efficient, ef-
fective options for meeting their energy needs,
while lowering their utility bills. In fact, another
new report prepared for SEIA outlines an ag-
gressive plan to install 100 million SHC panels in
the US by 2050. This action alone would create
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50,250 new American jobs and would save more
than $61 billion in future energy costs.

Meanwhile, a new market analysis by SEIA
and GTM Research shows the US installed 832
MW of new PV capacity in the second quarter of
this year —a healthy 15 percent increase over the
first 3 months of 2013. Even more impressively,
the US residential solar market has grown by al-
most 50 percent over 02 2012.

What's spurring this growth? For one thing,
solar energy is now more affordable than ever.
Average PV system prices have declined by more
than 40 percent since the beginning of 2011,
while average module prices have declined by
more than 60 percent over the same time period.

Any way you look at it, solar energy continues
to be a growth industry in America. orr

Sowrce: Vot Solar, SEIA Soral Envrgy ndustriea Asvociation

4 Rhone Resch, president of the US Solar Energy In-
dustries Assaociation (SEIA), writes a monthly column
on solar power in the US.
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